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                  MEDIA INFORMATION – FOR IMMEDIATE RELEASE
FROM THE ASHES RISE THE PHOENIX

Authors Take Destiny into Their Own Hands and Start New Canadian 

Publishing and Distribution Company

In September of 2006, Hushion House, a long-time staple of the Canadian publishing industry went bankrupt.  The Hushion House bankruptcy left hundreds of books and dozens of independent authors/publishers without distribution. “This is the second time I’ve been burned,” said Michael Rosenberg, publisher of The Flexible Thinker® series. “The first time I lost 500 books because of the General Distributing bankruptcy. I was tired of being left to flounder and uninformed and decided to become an inspector on the Hushion House bankruptcy. I felt this would enable me to acquire some insight into the publishing and distribution industry.”  As fate would have it, another independent publisher, John Martin from Lion and Mouse Tales, was also serving as an inspector. “I went through the financials thoroughly,” explains John, “and realized that the business was run inefficiently and creditors were not going to see any of the money owed to them. That is when Michael and I talked about what we could do to help other authors/publishers as well as ourselves to publish and distribute titles.” Thus Author’s Choice Publishing Group was formed.  

Bringing in a third partner, Lorne Kirsch, former senior partner in charge of business valuations for BDO Dunwoody secured a dynamic combination of talent. The three partners of Author’s Choice went over the publishing industry and business model Hushion House was formerly using and found there was a lot of unnecessary overhead. Our first and foremost priority is to minimize the overhead so that we can invest more in marketing our authors and their books. After agreeing on a new and innovative business model reflective of the times, the next step was to meet with the largest retailer of books in Canada. “We talked with Chapters/Indigo to become vendors,” explains Rosenberg.  Steve Forth (Director, Vendor Relations) was helpful and supportive of our business model and how we wanted to market the books and put authors first.  We realized that the real trick wasn’t getting the books into the stores, it was getting them out of the stores.”  Next, the partners met with bookstore owners and talked with buyers, store managers and staff about how books are sold.  “It helped us formulate a strategy to help sell books – both online and through bookstores,” explains Rosenberg. “We are undertaking a series of unique marketing and sales initiatives which will help us promote our authors books.”

“It’s all about the authors,” says John Martin. “All of our authors have been selling books and creatively marketing their work individually.  As independent publishers and authors ourselves, we realize that our greatest resource is the collective genius of the people we represent.  That is why Author’s Choice motto is Partners in Publishing.  It is our belief and it states how we are approaching this business; by utilizing the energy, contacts and creativity of what is our greatest resource – the authors we represent. It is time for a change in how authors and publishers are represented in the book industry.”
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